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Inside the Spend: How Irish Employees

Used Their Bonus in 2025/2026 SWIT

A data-driven insight into employee reward behaviour — and what it means for HR and finance teams planning for
2026.

Swirl Gift Card usage has seen strong year-on-year growth, with transaction volumes and values
accelerating into 2025. Over €17.5 million spent via Swirl Cards in Q1 of 2026 to date with
cardholders using Swirl for both everyday essentials and lifestyle treats, reinforcing the card’s
broad appeal and versatility.
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This Isn’t Just Gifting. It’s a Smarter

Reward Strategy

How employees spend their Swirl Gift Cards highlights
what matters most: everyday value, flexibility, and real-
world usability.

For HR and Finance teams, this translates into more
effective reward programmes and stronger return on
investment.

Employees are using their
cards for everyday spending,

Usage across core Clear usage patterns make
categories shows that rewards easier to justify

from groceries to retail and
essentials.
This ensures rewards are
meaningful, relevant, and
genuinely appreciated.

rewards are not wasted or internally.
forgotten. Programmes can be
They support real needs, delivered quickly,
improving satisfaction and consistently, and without
engagement. operational friction.

Why It Works for Your Business

—> No tax complexity
Fully compliant with the Small Benefit Exemption

— No admin burden
No payroll processing or system overhead

—> Maximum employee value

Employees receive and spend 100% of the reward

The most effective reward programmes are not just generous
—they are relevant, flexible, and easy to deliver.



Q4 Planning Starts Now: Why

Leading Companies Act Early

The most effective reward programmes are planned
before peak season — not during it.

Avoid Peak Season Risk
Q4 demand creates pressure on supply and
delivery timelines.
Planning early ensures availability and
removes last-minute risk.

Secure Internal Buy-In
Early planning allows alignment across HR,
Finance, and leadership.
Budgets, approvals, and strateqy are
agreed before deadlines.

Deliver a Better Employee Experience
More time means better communication,
smoother rollout, and stronger impact.
Rewards feel intentional, not rushed.

Companies that plan early don’t just avoid risk — they
deliver better results.

“We switched to Swirl this year, and we found the
whole electronic ordering and processing to be
extremely efficient. The whole process, from order
to successful delivery, was completed in three
days. We would recommend it to any company
looking for employee gift cards.”



Why Companies Choose Swirl

Swirl makes employee rewards simple, scalable and

fully compliant — without the complexity of
traditional gifting.
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Start Planning Your 2026 Reward Strateqgy

Join 10,000+ Irish businesses already using Swirl

Email: sales@swirlcard.com
L. Call: +353 1687 7985

€ Visit: www.swirlcard.com

Order Now

Learn More

Enquiry_


https://www.swirlcard.com/corporate-gift-card/employee_gift_cards/
https://www.swirlcard.com/corporate-gift-card/employee_gift_cards/
https://www.swirlcard.com/swirlgiftcardenquiry-2/
https://www.swirlcard.com/swirlgiftcardenquiry-2/
https://www.swirlcard.com/corporate-gift-card/corporate-ordering-faqs/
https://www.swirlcard.com/
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